
UNSW Library

Finding out what makes people ‘click’: Tracking Alma 

notification letters with Google Analytics campaigns
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Google Campaign URL Builder

Google Analytics
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How UNSW maintains Alma notification letters

• Any common sections are put into an XSL template and saved in footer.xsl
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If you require any 
assistance please send us 
your questions or contact 

us on 9385 2650

If you have any question 
regarding this, please 

email us on askus@unsw-
adfa.libanswers.com or 

contact us on 6268 8116



How UNSW maintains Alma notification letters
Footer.xsl

<xsl:template name="contact_sydney">

<div id="contact">

If you require any assistance please <a href="http://unsw.custhelp.com/app/ask">send us 
your question</a> or contact us on 9385 2650.

</div>

</xsl:template>

<xsl:template name="contact_canberra">

<div id="contact">

If you have any questions regarding this, please email us on askus@unsw-
adfa.libanswers.com or contact us on 6268 8116.

</div>

</xsl:template>
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How UNSW maintains Alma notification letters

Declaration in each of the Alma Letter:
<xsl:include href="footer.xsl" />

<xsl:variable name="is_adfa_patron">

<xsl:if test="contains(/notification_data/receivers/receiver/user/campus_code,'UNSW Canberra')">

<xsl:text>true</xsl:text>

</xsl:if>

</xsl:variable>

<xsl:choose>

<xsl:when test="$is_adfa_patron='true’”>

<xsl:call-template name="contact_canberra" /> <!-- footer.xsl -->

</xsl:when>

<xsl:otherwise>

<xsl:call-template name="contact_sydney" /> <!-- footer.xsl -->

</xsl:otherwise>

</xsl:choose>
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What Google Analytics tools were used to 
create trackable email hyperlinks

• Campaign URL Builder: 
https://ga-dev-
tools.appspot.com/camp
aign-url-builder

• The Website URL must 
contain the Google Tag 
Manager/Google 
Analytics code snippet
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Alma email notification integration process
• XML escaped characters

Character Description Escaped from
“ Quotes &quot;
& Ampersand &amp;
‘ Apostrophe/Inverted 

comma
&apos;

< Less-than &lt;
> Greater-than &gt;
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Alma email notification integration process
• From Campaign URL Builder:

https://www.library.unsw.edu.au/study/help-and-answers/library-top-
answers?utm_source=almaLetter&utm_medium=email&utm_campaign=fulUserloansC
ourtesyLetter&utm_content=howDoIReturnLibraryItems#HowdoIreturnLibraryitems

• To Alma Letter URL:

<a href="https://www.library.unsw.edu.au/study/help-and-answers/library-top-
answers?utm_source=almaLetter&amp;utm_medium=email&amp;utm_campaign=fulU
serloansCourtesyLetter&amp;utm_content=howDoIReturnLibraryItems#HowdoIreturnL
ibraryitems">How do I return Library items?</a>
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Visualising the data

1. What letters received the most link clicks
2. What links are the most popular
3. What type of device people are using 

when they click on a link
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Visualising the data
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Observations and 
opportunities
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Where do I collect my Request?

VS
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Summary



References:
• https://en.wikipedia.org/wiki/List_of_XML_and_HTML_character_entity_refere

nces

• https://www.w3schools.com/html/
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Questions?


